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	1.  Identify the functions and responsibilities of the advertising manager.

	1.  Objective and essay test questions covering the subject matter.

	2.  Prepare a comprehensive advertising campaign.

  
	2. Objective and essay test questions covering the subject matter, project, and presentation

	3.  Develop and prepare a demographic market segmentation profile.
	3.  Objective and essay test questions covering the subject matter, project


	4.  Develop and prepare a media selection report.
	4. Objective and essay test questions covering the subject matter, project



There should be 3-8 outcomes for each course.

For more information on student learning outcomes, refer to www.laney.peralta.edu/SLOs
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