Course Outcomes and Assessment Plan

	Department and course number: MEDIA 150

	Contact: Steve Shlisky

sshlisky@peralta.edu
	Date: 06/04/08

	Course SLO’s
	Assessment Methods
	Criteria for successful performance
	When will you collect this information?

	1. Demonstrate an understanding of the Sound Design process, from conception to final product.

	Test, Editing Assignments, Written Assignments
	75% or better on Test. Ability to write articulately on subject matter. Intelligent analysis of other students work during critiques.


	Fall 2008

	2. Demonstrate proficient  use of the tools and techniques of Pro Tools audio editing system.


	Mid-Term Test, Editing Assignments. Assign a tool to a student; have student explain tool to other students.
	75% or better on Mid-Term Test. Participation on In-Class labs and assignments.

Does student understand tool well enough to explain them to others


	Fall 2008

	3. Analyze and apply aesthetic considerations to Audio Design.

	Editing Assignments, In Class Critiques, Reviews from Producers (editors are matched with producers from other Media Communication Classes).
	Intelligent analysis of other student’s work during In-Class critiques.
	Fall 2009



	4. Demonstrate an ability to keep up with changing technologies by understanding the Sound Design process and applying it to other sound editing and design software (Soundtrack 2, and Ableton) and hardware (MIDI devices)  from conception to final product.

    
	Attendance, Participation in In-Class Assignments

Second Mid-Term 

Final Class project
	Attendance, Participation in In-Class Assignments.

75% or better on Second Mid-Term.

Ability to design and finish

A sound project in a timely manner.


	Fall 2010

	5. Demonstrate the ability to express “Sound Design Ideas effectively, orally, and in written form.

	5 Writing Assignments; Observation of in-class activities (In-Class “pitches” of upcoming projects; critiques of other student work; and analysis of own work).
	Ability to write articulately on subject matter. Intelligent analysis of other student’s and own work during critiques.


	Fall 2009

	6. Demonstrate the ability to work with producers, add creative ideas, and finalize their audio projects to meet deadlines.  


	Final Project, Reviews from Producers (editors are matched with producers from other Media Communication Classes).
	Positive reviews from Producers .Final Project completed by due date.
	Fall 2010
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